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(window effects)

/DVD,
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1940 . 1940
(Gdlup)  ARI(Audience Research Incorporated)
16%
(Audtin, 1989).
1970 , 1980
1990
Garrison(1971) . 1960
62 Garrison ,
. Garrison
Smonet(1978) . Smonet 1930
1970 73 ,
, 1980 Kindem(1982) Garison- Smonet
Kindem . '

13 /234



Garison- Smonet 60 70

Kindem 1940
26%

1990 Wallace- Seigeman-  Bolbrook (1993)
1956 1988 111
1687
(control variables)
Adusted R 47%
(p<0.05)
5.6 million
: (p<0.0001)

, Prag  Casavant(199%4)

Vany & Wals(1999) 1984 1996
1 1 1 1 ( 1 1 1

2015
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(right skewed)
(Pareto Didtribution)

) 19% TV’

(l9g) ° :

Wadlace 2 (1993

1988 1995
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(1999)
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Vany&Walls(1999)

(0- 2525- 75/75- 100)

9)

1998).

11
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9



(25— 75), @ )
2.
1988 1998 11
' 732
1988 1980
10

1u Kindem(1982)
10) 1980

, , 1985

5

1980
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13

| 240

(ANOVA)

(1999)



model | (751) model 11 (50-25) model Il (252)

M=80574 |M=874M0 |[M=167992 |M=171913 |M=17871 |M=2233 |M=1928 |M=

o ) N=146 N=114 N=63 N=52 N=64 N=45 N=19 N=17
M=109900 |M=57583 |M=2%5321 (M=172741 |M=16597 |M=14521 |M=1468 |M=1652

69 ) [N=142 N=153 N=49 N=44 N=66 N=80 N=27 N=!
M=32453 |M=49500 |M=156789 (M=225,819 M=1292 |M=12973 |M=1660 |M=1640

*-4 ) [N=444 N=4c4 N= N=87 N=! N=241 N=137 N=!
F=18167 |F=3074 F=5.667 F=1.100 F=7930 F=16941 |F=103 F=0.326
* * * N. S ox ox N. S N. S

*** n<0.001/ ** p<0.01/ *p<0.05

114 5 3
) 10
5
10
, 1980 1990 1990
2 :
5 10
A0 Modd |
5% '
11) 1988 1993 (6 ) 1994 1999 (6 ) ( ) t-
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2 . , Modd I

13

Modd | - -
Model 111(
)
de I 1
, Modd I
. Modd 11l
, Modd | :
Modd I ,
(minimum guarantee)
2)
t
1988-1993 | 425( ) 36883.04 92093.84
404378 -4.004%**
1994-1999 | 307( ) 8502831 | 195584.50
* % % p<0001
1990 (8 ), 6 ),
) (2 )

| 242

6



10 ‘0 5
3 2 5 3 2 ,
6 /4-6 /13 - -
1
< 2>

< 2>

model | (75(1) model Il (50=25) | model Il (251))
M=88,068 |M=65,710 |M=191,732 |M=213,956 |M=17411 |M=14,210 |M=2,004 |M=1,648
N=110 N=174 N=46 N=47 N=48 N=93 N=16 N=3
M=54,646 |M=59,165 |M=177,448 \M=158,191 \M=14424 |M=15,060 |M=1,700 |M=1,565
N=204 N=1&4 N=4 N=60 N=103 N=89 N=47 N=35
M=50,104 |M=52,028 |M=214,270 |M=218,933 |M=13,801 |M=14,276 |M=1,598 |M=1,692
N=418 N=374 N=83 N=76 N=215 N=1&4 N=120 N=114
F=2974 F=0541 F=0.389 F=1.182 F=2470 F=0811 F=1.086 |F=0822
* N. S N. S N. S N. S N. S N. S N. S

*p<0.1
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1990

Mode | /
)
1)
, 12
, 15 , 18 4 < 3>
< 3>
model | (75(1)) modd Il (80=25) | modd Il (25(1))

M=30,488 M=121,377 M=13,761 M=1,214
N=80 N=15 N =43 N =22

12 M=59,052 M =195,109 M=16,305 M =1,087
N =55 N=14 N=31 N=10

15 M=92,492 M =263,197 M=15,011 M=1,824
N151 N =49 N=67 N =35

18 M=57,075 M =178,452 M=14,159 M=1,744
N =446 N =105 N =225 N=116
F=4 250+ F=1.914 F=0.532 F=2 90

n.s n.s
*p<0.05
1 ]'5 1
2,18
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4>

, Modd |, I
, Modd |

15

| 245



< 4>
model | (75(1)) model Il (50<= 25) model 11l (2511))
1 M =48472 M=194070 M =18155(2) M=1401
N =42 N=8 N =26 N=8
5 M =86632(1) M =263880(2) M =18002(3) M =946
N=52 N=15 N =30 N=7
M=31209 M =126544 M=11317 M=1353
3 N=62 N=12 N =35 N=15
4 M =58746 M=333313(1) M =15207 M =1400
N=61 N=9 N =37 N=15
M=53188 M=166444 M =16151 M =1948
5 N=64 N=17 N =34 N=13
M=51458 M=136180 M=11732 M =1740
6 N =56 N=19 N =23 N=14
7 M=76981(3) M =225352 M=113125 M=1724
N=54 N=17 N =23 N=14
8 M =52567 M=188121 M =14206 M=1619
N=55 N=13 N =30 N=12
o M=77292(2) M =154385 M =18220(1) M =1904
N=71 N=32 N =29 N=10
M=47621 M=211141 M=13103 M=1614
10 N=73 N=14 N =37 N =22
11 M =44432 M =258189(3) M =11145 M =189%4
N=81 N=12 N =40 N =29
12 M =62667 M=231272 M=14168 M =1745
N=61 N=15 N =22 N =24
F=0.698 F=0.781 F=2.095 F=0.820
N. S N.S * N.S
*p<005, ()
2
Modd 1 129
13 /| 246




4 -2 -11

11

Modd |

324

| 247



model | (75(1)) model 1l (50 25) model 11 (2511))

M=110924(2) | M=211662(3) M =20332(1) M=1389
N =45 N=22 N=16 N=7
M=24313 M=91679 M =17233(3) M=1442
N=53 N=9 N =26 N=18
M =19494 M=118010 M =13058 M=1356
N =85 N=8 N =52 N=25
M=119278(1) | M=383960(1) M =10591 M=1962(2)
N=64 N=19 N =29 N=16

/ M=27108 M =150344 M =13152 M =998
N=28 N=4 N=11 N=13
M =64508 M=154817 M =16452 M =2256(1)
N =44 N=16 N=21 N=7
M =47984 M=169543 M =14129 M=1812
N =324 N=77 N =166 N=81
M=75613 M=237730(2) M =14803 M=1837(3)
N=74 N=21 N =39 N=14
M=97163(3) M=191389 M =19372(2) M =745
N=15 N=7 N =6 N=2
F=18.167 F=2.089 F=1.902 F=2.025

** p<0.0Y * p<0.05
Mode |
Modd I
13(19/64) ,
, 45
2 ) Modd | , Mode!
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Kindem, Wallace 2 , Prag,

(Modd 1)

<15 >

| 249



6>

) 1
15
0
6> ( :
B Beta t
14024.980 1733 .084
54236.412 181 4968 .000
17855.919 .059 1.606 109
61387.059 149 4.075 .000
29363.531 .081 2.236 .026
F=15.111 p<0.001
Adusted R2 0.072 ,
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병관
강조


5%

, Adusted R2
0.769
< 7> )
B Beta t
— 18028.733 — 4.850 .000
27785.831 093 5.126 .000
— 11761.705 - .029 — 1546 122
15005.437 01 2.280 023
713.531 860 46.725 .000
F=603.518 p<0.001
( )
, , 16 /
1
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< &
< 8>
1.00
365(+*) 1.00
AG4 () — 134(*) 1.00
870(**) 058 730(*) 1.00

** p< 0.01 level (2- tailed).
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